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Industrial Revolotion &
Mass Communication

Az Buropean innovatiora
canght on inthe United States
near the end of the 18th
certury, Amerncan industry
graw with fervor Withina
f=w decades, an econommy
bagad
on agriculure and handmade
goods transformed to an one
of mechanzed factory labor
More than ten million

immigrants moved to the
Urnited States ]:a.ween 1860

The infhot of new citizera
mearnt a built-in consumer
baga fior rew gooda and
products. As the American
miiddle class developed, the
dermand for competitiealy-
priced home goods and
inchuding furniture, clothes,
watches, ard tobacco
products, expanded.
Prior to the Indusirial
Revolation, printing was
typra].h;uaaiﬁ:rhmkﬂ. small

Tiew preases and papsr
makingmachines lowered
Frinitirg costs and printing
techmiclogies becames more
efficient Companies and
printers worked to develop an
advertising lanquage of
graphice ard specialized
typefacesto help uild the
demard for new products
New uses demanded large
srale type for greater impact,
and more expressive
characters to reflect the
character and qualities of tha
merchardize offered Fat-Face,
Sangs Serif types all appeared
in the first quarter of the 19th
certury, followed closely by a
slew of urmi=ial, decorative
ard elaborate ty peface
variationa StaticreTy,
handhills, and posters
plastered walls inurban
certers Maas cormrrrication
wias born
Philip Meggs points out that
lacking the constraints of
letterpreas, deaigners could
Irovent ary letterform that
auited their fancy and exploit
anunbirmited palette of bright,
vibrarni color never before
available for printed

Inthe early 1800, simple
posters and advertissments
cormpossed of text alone were
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TIFFANY, YOUNG & ELL®

Fine Jewelldry m Watches, Blver
» Rarm, Bronses, Clocks l!hh Poroelain of Art and La
incloding irom 0. 660 Broipwiy, New ToRE.
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MUSICAL BOYES

Aa the 1%th century progressed,
modes and devices of cormrmercial
COMMITINIcation grew more
sophisticated Behermoth companiss
with contitTmous-process machinery
hizd massive amournts of products to
gell, ard monved quickly to stirmalate
consumption & dvertisements
becarne more cormplex. Lithograpby
gave artists cormplete cort ool mner
type and image, and meaningiul
connections betwesan the two began
to d=velop Poaters
for treveling shows, expositions,
products, and cultural evernts hared
custormers with bright colors,
animated text, as well as depictiors

freed fromthe tight constraints of the
letterpress prooesa, and took on
dynamic form Type often followed
undulating curves and edges of an
advertisement, or were boldby
over]aid on highly refined drawings,
and wera accormparisd by ormats
gymbols, intricate borders, and
decarative elamerts
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Tobaoro Labels & Packaging

Ag early &3 1852, New York minister
Hernry W Bellows put a fine point on the
advertising machine, callingit, "a plan for
letting pecple krnow what s to be had, and
who has it, a scherne for creating wanits by
exthibiting ingenious means of supphying
them, and thus developing new forms
of labor and nevw markets for them” Don
Draper would be proud

Before the American Civil War, cigars
and other tobacoo products were sold in
bulk, and weren't typically branded &= ths
popularity of thess goods incressed during
and after the war, the gerarmment launched a
tax program for tobacoo, which required that
packages be sealed witha stamp, taced and
sold &3 & unit. Drag stores and saloons
began to create displays of open cigar
bences, allowing nyers to survey the
selection at a glance Daring the 1870s, as
smokers becames more cogniz ant of quality
and brand, labeling, classification, and
packaging emerged as crucial details
Tobacco industry grew at anunbelizvahle
pace By 1880, the 115 was procucing
2500000000 cgars anrually The succass
of big tobacco meant an infhe: of advertising
money, which would ke used to fuel the

oy,

tobacco mamifacturing machine for the
next cerdury As tobacco companies grew,
g0 did the types of products and rurmber of
specialty varieties The printed matter
ayohed to reflect this assortment of choices
Tobacoo advertisers produced inserts, trade
cards, stamps, prerriums and coapons that
warranted collecting, and included them
within product packaging Labels wers
made for application on
the cutside and irside of cigar bowxes, and
collectible cards were used to separate rowa
of cigarettes in a pack Only an industy
ENperiEncing unprecedented success counld
furd the armmy of artists and printmakera
producing suchan array of tmy, rmalti-color
lithographic advertisemmeTit

Even given the vast assortmernt of types,
styles, flavoes, and forms of tobacoo
products, the renge of intricats, fantastical
characters, irmagas, and aocompaTyinig test
which appeared in tobacco advertisermenits
of the time iz baffling Lettering became
mmiore ormate and bolder still, while
guold leaf accents and embossing were added
for additonal visnal appeal Mever had thers
been such strange, heatiful, imaqery
created for cormmerdial seductionand allure
Tobacro barons were focused onappealing
to Armerican men, and it waan't long before

Tacy, suggeative images of scandily-clad
WoImen Were incorporated into tobacoo
labels and adwertisements to capiurs mens
attemtion Subjects inchidirg sports,
Toarnitineg, ard picturesgque scemes of exotic
locations were alen cormrmon Farmous
people, including politicians, began to
appear onlabels indicating an endorserment
or aligrirnent with the company and its
products [although thess endorsements
were usually constructs aswell). Similarhy,
imagery which irmplied a certain quality or
origin of the tobacco product was typically
uszed to mislead Foreign and historical
figures, including Archimedes, Richard
Wagner, Tales Verne, Joan of Arc, and Marnie
Antoinette, were also popalar subjects
Cther 19th cemtury cigar bosx labe]aubjects
include African-American and Native
Americans, animals [iInchuding hamare
anirnal boybrids], architecture, childremn,
fantasy ecenarios, industry and labor,
Orientalism, science, seasonal themes, and
transportation Fiqures tend to be highy
romanticized and and idealized
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Tobaoro Labels & Packaging

As sarly as 1852, New Yook
moiTister Heniry W. Bellows puat a
machine, calling it, "a plan for
letting peopls know what i to be
had, and who has it, a scherme for
ingerios mears of supphy ng therm,
and thus developing new forms
of labor and mevw markets for them"”
Diomn Draper wionald be prood.

Before the American Civil War,
cgars and other tobacco products
were sold in bulk, and weren't

typically branded. As the
popualarity of these goods iIncreased
during and after the war the
govermrmenk lsanched & tEx prograrm
fior tobacco, which required that
packages be sealed with a stamp,
taneed anid aold ae aunit Dinag
stores and saleons beganto create
displaya of open cigar boes,
allowing nyers to survey the
eelection at a glance Tharing the
18710E, a5 emokers became moTe
cogrizant of quality and brand,
packaging emerged as crudial
details Tobacco industry grew at

anunhelievable pare By 1880,
the 15 was producing
2500000000 cigars antualby:
The success of big tobacco meant
an influx of advertising morey,
which wiould be used to fusl the
tobacco marfacrtuning machine
for the next century. As tobacoo
companies grew, sodid the by pes
of products and romber of

sl warietien. The Trinted
matter evobyed to reflect this
aasortment of choices. Tobacoo
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Onto plates or stones (one for
each color). Full color printed
images flooded the visual
landscape.

As the 19th century
progressed, modes and devices
of commercial commmunication
grew more sophisticated.
Behemoth companies with
continuous-process machinery
had massive amounts of
products to sell, and moved
cquickly to stimulate
consumption. Advertisements
became more complex.
Lithography gave artists
complete control over type and
image, and meaningful
connections between the two
began to develop. Posters for
traveling shows, expositions,
products, and cultural events
lured customers
with bright colors, animated
text, as well as depictions of
figures, animals and products
ranging from fantastical to
photorealistic. Text and
lettering was freed from the
tight constraints of the
letterpress process, and took
on dynamic form. Type often
followed undulating curves
and edges of an advertisement,
or were boldly overlaid on
highly refined drawings, and
were accompanied by ornate
symbols, intricate borders, and
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assortment of types, styles;
flavors;and forms of tobacco
products, the range of intricate,
fantastical characters, 1mages,
and accompanying text
whichappeared intobacco
advertisementsof the time is
baffling: Lettering'became more
ornate and bolder'still, while
gold-leafraccents-and embossing
were added for addiional visual
appealoNever had there been
such strange, beautiful; imagery
created for commercial seduction
andallure:Tobacco barons were
focused on appealng to American
men; and 1t wasntlong before
racy, suggestive images of
scantily-clad women were
Incorporated 1rto tobaccolabels
and advertisements to capture
mens attention.Subjects
Including sports, hunting; and
plcturesque scenes of exotic
locations were also-common.
Famous people;inecluding
politicians, began toappear on
labels;indicatingan endorsement
or alignment with the company
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Industrial Revolution &

Mass Communication

As BEurcpean itmovatiore lanmuage of graphics and
caught on inthe United States gpecialized typefaces to help
near the end of the 18th barild the dermand for new
certury, American industry products Mew uses dermanded
gmeaw with fervor Within a few  large scale type for greater
decades, an econormy bassd impact, and more exXplessive
on agricuture and hardmade characters to reflect the
goods trensformed to an one character and qualities of the

of mechanzed factory labor
More than ten million
immigramnts moved to the
Umited States hebween 1860 and
1900, providing the
IharE [WOITATE,
and child-] power to £l newly
formed marmafacturing jobs
ion netwiorks

expanded, the firet
transcontinental railroad waa
coratructed, corrranication
was reyohifiorized by the
telegraph and telephone Urhan
thern, detnands for technoloqies
and producta The influx of new
citizers meant & bailt-in
corsumer base for rew goods
and producta A& the American
middle class developed, the
demand for competitraly-
priced home goods and haoury
commodities, inchading
furniture, clothes, watches, and
tobacoo prodhicts, expanded.

Prior to the Industrial
Renvobation, printing was

becarme more efficient.
Comparnies and printars worked
to develop an adwe rtising

merchandise offersd Fat-Face,
Egyptian [slab-gerif), ard
Sans-Serif types all appeared in
the firet quarter of the 19%th
ceniury, follased closely by a
Elewy of urnisnal, decorative and
elaborate ty peface wanationa.
Statiomery, handbills, ard
poaters plastered walls In
urban centera Mass
Commrrnication was borm
Philip Meggs points out that
Without traditiors and lacking
the constraints of letterpress,
desigrers could irvrent ary
letterform that saited their
fancy and explodt anunlimited
palette of bright, vikbramnt color
never hefore available for

In the early 18008, simple
posters and advertisements
composed of text alone were

the artists marks and gesturas,
and handlsttering Printers and
advertisers were o konger
limited to lettering available
through letterprass type
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FUR RESIORING GERAY HALR 10U 115 UdixUNAL CULUUR.

For curing and preventing Bald-
niEE,

For removing Scurl and Dand-
rufl.

For beautiflying and making the

. ‘ =y . Hair goft and curly
' A g In fact the only safe and effec-
' ' ; AP tive compound of the kmd in
w J . gl s, E
e o Be sure and get the right artl-
= opu L - B
o -
PUREYZ | = M
Frice 26 cents per hottle. {
Wholesale Depot, &8 Dey b‘lt , New York., |
Also, :
PROF. L. MILLER'S INSTANTANEOUS LIQUID HAIR DYE
L) ., mpi® B n Price b0 cents pér DoX. |

Warranted superior 10 all others.
Try them, and you will acknowledge the fact.
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1EATES OF ALL KINDS, from 25 cts. to $35,
) and in fact everything in the Skating line (ex-
cept ponds) in boundless variety, to suit all ages, sexes,
tastes and purses.  Parlor Skates.
CUNOVER & WALEER, Hardware Dealers,

474 Broadway, between Grand and Broome Sta.

286-T00
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Ladd, Wehster & Co.'s |
IMPROVED TIGHT-STITCH SEWING MACHINES,
800 Broadway, New York.

SN, J. W. STORRS, Agent,

1231 Chamber Sirest, N, ¥.

"1'* THTE PISTOL is light, has great force,is sure
5 fire, shoots accurately, can be left loaded any |

length of time without injury, fs not liable to get éut of !
| order, 18 safe to carry. Every Fistol warrantad |

CAUTION TO DEALERS.

I
Be sura and get those stamped “ Emith & Wesson, Bpring- |
ol fleld, Mass, . "" none ethers gennine.  All cartridge revolvers |
B ihat load at the breech are infringementa. Sgite are com- =
A menced, and all such infringements will be prosecuted.
Be aure the cartridges bave Emith & Wesson's signature on E
each end of the box 247-Tio !
1

The Singer Sewing Machines,
N order to place TR BEST FAuMILY Macmrees |
I THE WORLD within the reach of all, we have |
reduced our LETTER A, oR TRANSVERSE BgUvTTiE Maonxes,
beautifally ornamented, 1o 0.

Singer’s No. 1 and 2 Standard Shuttle Machines,

brth of very general application and capacity, and popular |
toth in the family and manufactory. Prices reduoced,
reapectively trom $135 and $150 to $20 and $100.

Binger's No. § Standard Shuttle Machine,
For Carriere.-oikers and heavy leather work. Price,com-
plete, $128,
dlso, to complets the list, an

ENTIRFLY NEW ARTICIE,

nnequalled for mannfactaring purroses ; Nomwrmss, Rarm,
and capable of every kind of work ! Price (including iron
#tand and drawers ), §110—cheapar at thai tin view ol iig
walue than the mao of any othar ma .er as & gift
D000 1. M. EING & CO., 458 Broadway

== - TR e S

el A Al
Grover & Bakse

CELENRATED Nopmm

Sewing A Machii

without one.

455 BroAapwar, N.

g 1 = s —

‘ ‘ FORTHY.—Docror Hexry, of New York
continues to ba successfinliy consulted
Disesses of 1he Nerves or Bkin, at his offics, No. T
verley Place, If by letler; inclose a stamp for
postage. -

Patented November 1st, 18
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under the arm
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BALLOU'S
Patent Improved French Yoke
SHIRTS.

Patented November L1st, 1859.
A New Style of Shirt, warranted to Fi

By sending the above measures por mail we can gua
a parfect it of our new style of Ehirt, and retarn b

| pross to any part of the United States, at $12, $156, $11

Ko order forwarded for less
MEN'a FURNIE

BALLOU BROTHERS,
409 Broadway, N. Y.
Wholesale Trade supplied on the usual erma

FINKLE & LYON'S
SEWING MACHINES,

mﬂn:ml.{a_chm;n took mamh in;dﬂ at the F
a ercan Institate, wi o L jum f
Sewing Machine work,' - L
They also took the highest luma at the New ,
Etata Fair, at the Machanics® r, Utica, N. Y., tha }
lin Institute, and so generally wherever axhibited.
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Marufacturers and custom lettering achisved through engraving Starting with
chromolithography inl837 a artst's painted or drawn composition coald be
carefully color eeparated and transferred onto plates or stones [one for each color).
Full color printed images flooded the visual language.

Asthe 1%h century prograsssd, modes and devicss of commercial communication
grew more sophisticated Behemoth companies with contirmous-process machinery
had masaive amournts of products to sell, and moved quicky to stimulate
corsumption Advertisements became more complex. Lithography gave artists
complete control over ty pe and image, and meaningful connectinrs between the
twio bagan to develop Postera for traveling showa, ex poaitions, products, and
cultural events hared custormers with bright colors, animated testt, as well as
depictions of figures, animals and products ranging from fantastical 1o
photorealistic. Text and lettering was freed fromithe tight constraints of the
letterpreas proceas, and took on dynamic form. Type often followed undulating
curves and edges of an advertisement, or were boldly overlaid on highly refimed
drawings, and were ancomparied by ornate symbols, intricate borders, and
decorative alsmerts.
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Marmfacturers and custom lettering
achisved through engraving Starting
with chromolithography in 1837, a
artists painted or drawn cormposition
cold be carefully color separated and
transferred omnto plates or stones [one for
each color] Fuall color printed images
flooded the visual langquag

As the 19th century progressed, modes
and devices of comrmercial

COTTIITTICA o revw moTe
sophisticated Behernoth companies
with contirmmus process rmachinsry
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custorners with bright colors, animated
tentt, apwell as depictions of figures,
arimals and poochacts ranging from
fanifastical to photorealistic Text ard
lettering was freed fromthe tght
constraints of the letterpress process,
and took on dynamic form. Type often
followred undulating curves and edges
of an advertisement, or wers baldly
owerlaid on highly refined dewings,
ard were accormpanied by ormate
gymmbols, intricate borders, and
decorative elements
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